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AGENDA

• MAKE INTRODUCTIONS (BY KEYWORDS)
• KUDOS

• RECOMMENDATIONS

• ENDORSEMENT

• COMMENT ON POSTS

• VIDEO MESSAGING FROM THE APP TO ENGAGE CONNECTIONS

• ALUMNI

• EVENTS

• GROUPS

• THOUGHT LEADERSHIP



MAKE INTRODUCTIONS

• HAVE CLIENT MAKE INTRODUCTION

• HAVE FRIEND OR COLLEAGUE MAKE INTRODUCTION (CHANGED WORD CLIENT TO COLLEAGUE).

• ASK FIRST DEGREE CONNECTIONS 



EXAMPLE OF INTRODUCTION

PART 1 TO YOUR CONNECTIONS

SAMPLE WORDING FOR INTRO REQUEST - PLEASE SEE THE SAMPLE EMAIL BELOW AS AN EXAMPLE YOU MIGHT CONSIDER USING: (THE SUBJECT LINE 
READS - PROFESSIONAL INTRODUCTIONS) “DEAR JOHN, THANK YOU FOR CONNECTING WITH ME ON LINKEDIN. I NOTICED A FEW OF YOUR CONNECTIONS 
WERE COLLEAGUES THAT WE HAVE NOT YET HAD THE PLEASURE OF MEETING WITH. I WOULD GREATLY APPRECIATE IT IF YOU WOULD MAKE A 
PROFESSIONAL INTRODUCTION FOR US VIA AN EMAIL THROUGH LINKEDIN. OUR GOAL IS TO SIMPLY INTRODUCE OUR FIRM TO THESE OTHER 
PROFESSIONALS SO WE CAN BE A RESOURCE TO THEM IN THE FUTURE. THANK YOU IN ADVANCE FOR COOPERATION AND CONFIDENCE. P.S SOME OF MY 
CLIENTS ASKED IF I COULD MAKE IT EASY FOR THEM BY ATTACHING THE VERBIAGE THAT THEY MIGHT SIMPLY BE ABLE TO FORWARD. IF YOU ARE 
COMFORTABLE DOING THIS, FEEL FREE TO DO SO.” 
PART 2 FOR INTRODUCTION

“DEAR COLLEAGUE, BY WAY OF THIS EMAIL I WOULD LIKE TO INTRODUCE YOU TO JOE ADVISOR. HE AND HIS FIRM HAVE SPECIALIZED IN WORKING 
WITH _______ FOR OVER ___ YEARS AND HAVE BEEN A VALUED RESOURCE TO ME AND OTHER COLLEAGUES.”
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KUDOS USING LINKEDIN



KUDOS USING LINKEDIN



GIVING RECOMMENDATIONS

• RECRUITERS AND HIRING MANAGERS READ RECOMMENDATIONS

• GREAT FEEDBACK FROM VENDORS PERHAPS VENDOR WANTS TO WORK WITH THAT PERSON

• GREAT FOR FEEDBACK FROM FORMER INSTRUCTORS OR COLLEAGUES

• ASSIST SOMEONE PROMOTE THEIR BRAND



GIVING RECOMMENDATIONS



ENDORSEMENTS



ENDORSEMENTS



WHY COMMENT ON POSTS?

• DIFFERENCE BETWEEN COMMENTING AND SHARING-LIKE PASSING ALONG AUTOMATIC APPROVAL. 
WITH A SHARE, YOU HAVE THE ABILITY TO WRITE YOUR OWN COMMENT

• DEEPENING RELATIONSHIPS, MAKE CONVERSATIONS AND STAY IN TOUCH WITH CONNECTIONS.

• LINKEDIN ALGORITHM TWO GOALS- 1) PRIORITIZE CONTENT 2) PROMOTE ENGAGEMENT. RELEVANCY 
TRUMPS RECENCY

• RANKING SIGNALS FOR LINKEDIN ALGORITHM-1) PERSONAL CONNECTIONS, 2) INTEREST RELEVANCE 
3) ENGAGEMENT PROBABILITY



EXPORTING CONTACTS AND LINKEDIN
STRATEGY

• EXPORT CONTACTS FROM LINKEDIN

• SEPARATE PROSPECTS AND REFERRAL SOURCES

• REACH OUT TO 10 PER DAY

• TRACK PROGRESS













VIDEO MESSAGING FROM LINKEDIN APP



REASONS TO USE LINKEDIN VIDEO MESSAGING

• FOLLOW UP WITH PROSPECTS

• TEAM INTRODUCTIONS

• PRODUCT/SERVICE DEMONSTRATIONS

• CLIENT TESTIMONIALS



TIPS ON CREATING LINKEDIN VIDEO MESSAGE

• SCRIPT IS HELPFUL

• PROSPECT NAME, COMPANY NAME & WEBSITE

• DATA ON ORGANIZATION

• ANSWER TOP QUESTIONS INTERVIEWERS ASK YOU IN ADVANCE





HOW TO REACH OUT TO ALUMNI

• HI, MY NAME IS ----_____ AND I’M A SENIOR ACCOUNTING MAJOR AT _____ UNIVERSITY. I FOUND 
YOUR CONTACT INFORMATION THROUGH OUR ALUMNI OFFICE. I’D LOVE JUST 20 MINUTES OF YOUR 
TIME TO MEET FOR A COFFEE AND HEAR MORE ABOUT WHAT YOU DO AT ______ ON A DAILY BASIS, 
YOUR CAREER PATH AND WHAT IT’S LIKE TO WORK IN THE FIELD. I’VE ATTACHED A COPY OF MY 
RESUME JUST SO YOU HAVE A FRAME OF REFERENCE OF MY EDUCATION AND EXPERIENCE.







HOW TO CREATE EVENTS ON LINKEDIN

• TO CREATE AN EVENT:

• CLICK THE HOME ICON AT THE TOP OF YOUR LINKEDIN HOMEPAGE.

• FROM THE PANEL ON THE LEFT RAIL, CLICK THE ADD ICON NEXT TO EVENTS.

• IN THE POP-UP WINDOW THAT APPEARS, ENTER YOUR INFORMATION IN THE FIELDS PROVIDED.

• CLICK CREATE.





HOW TO FIND/ADD GROUPS ON LINKEDIN

• CLICK THE WORK ICON IN THE TOP RIGHT OF YOUR LINKEDIN HOMEPAGE AND SELECT GROUPS FROM 
THE MENU THAT APPEARS.

• SCROLL DOWN TO THE BOTTOM OF THE PAGE AND CLICK SEARCH. NOTES:



THOUGHT LEADERSHIP

• ASK OFFER RATIO-VALUE IN RETURN IS MORE THAN INVESTED TIME

(WEBINAR, INFORMATION FROM ZOOM MEETING THAT WILL SOLVE PROBLEM)



BEING A THOUGHT LEADER

• SHARING YOUR CONTENT ON YOUR NEWSFEED

• ADDING YOUR COMMENTARY

• COMMENTING ON OTHER PEOPLE’S POSTS

• SHARING CONTENT WITH INDIVIDUALS

• CREATING CONTENT

• VIDEOS AS MENTIONED EARLIER

YOU WANT TO PROVIDE VALUABLE CONTENT AND INSIGHT, FIRST. 



DRIVING TRAFFIC TO YOUR CONTENT

• RECYCLE POST

• SHARE IN GROUPS

• MENTION PEOPLE

• SHARE IT WITH OTHERS

• ADD TO EMAIL SIGNATURE

• SEND A WELCOME MESSAGE



DAILY CHECKLIST

• WHO’S VIEWED YOUR PROFILE

• OUTSTANDING CONNECTION REQUESTS

• WELCOME NEW CONNECTIONS

• SHARE CONTENT

• ENGAGE ON NEWSFEED AND NOTIFICATIONS

• CONNECT WITH EVERYONE YOU MEET



WEEKLY CHECKLIST

• CLIENT INTRODUCTION REQUEST

• NETWORKING PARTNER INTRODUCTIONS

• 2ND DEGREE INTRO REQUEST

• ENGAGE ON TARGETED 1ST DEGREE CONNECTIONS

• COMPANY SEARCH

• JOIN CONVERSATION WHEN APPLICABLE ON TARGETED COMPANY



ACTION PLAN

• ENSURE PROFESSIONAL HEADSHOT

• SUMMARY 
• EXPERIENCE

• VOLUNTEER INFORMATION ALL UPDATED

• SEND OUT 10 MESSAGES PER DAY TO YOUR FIRST DEGREE CONNECTIONS OR PROSPECTS

• COMMENT & SHARE POSTS BUT BE STRATEGIC ABOUT IT.
• GIVE KUDOS ONCE IN A WHILE

• ENDORSE WHEN YOU CAN, ASK/RECEIVE RECOMMENDATIONS

• ALUMNI GROUP/ALUMNI GROUP PAGE

• DAILY/WEEKLY CHECKLISTS

• HOPE THIS HELPS ………..





NETWORKING YOUR WAY TO SUCCESS BOOK

HTTPS://WWW.AMAZON.COM/NETWORKING-YOUR-SUCCESS-RELATIONSHIPS-ENTREPRENEURS/DP/170764
0696/REF=TMM_PAP_SWATCH_0?_ENCODING=UTF8&QID=&SR=

https://www.amazon.com/Networking-Your-Success-Relationships-Entrepreneurs/dp/1707640696/ref=tmm_pap_swatch_0?_encoding=UTF8&qid=&sr=
https://www.amazon.com/Networking-Your-Success-Relationships-Entrepreneurs/dp/1707640696/ref=tmm_pap_swatch_0?_encoding=UTF8&qid=&sr=


CALENDY

• FREE 15-MINUTE DISCOVERY CALL

HTTPS://CALENDLY.COM/DRJAIROBORJA/15MIN?MONTH=2020-03&BACK=1

JAIRO@BORJACONSULTINGGROUP.COM

917-548-5292

https://calendly.com/drjairoborja/15min?month=2020-03&back=1
mailto:jairo@borjaconsultinggroup.com


QUESTIONS
?



THANK YOU
DR. JAIRO BORJA, DBA


